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Welcome to AssetPlatform.org

= The Aspen Institute and the Center for the Study of Social
Policy joined together to create AssetPlatform.org.

e Target Audiences: Non-profits, advocacy groups, practitioners
and policy-makers focused on building assets for low-income
families, such as community-based organizations, workforce
development programs and EITC campaigns.

e Our Goal: For asset-building organizations to have a meaningful
role in the evolving financial services system. AssetPlatform
provides a comprehensive set of financial education tools;
helping organizations do what they do better — and at greater
scale.

< Not reinventing the wheel but creating a community where
groups can learn, share resources and better serve clients.

Y 5
AssetPlatform.org
Financial tools to serve your community =4
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Services

Financial
Information

Training

Tools

Consumer-
Friendly Financial
Products &
Services
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1) Budgeting
2) Savings
3) Credit Score
4) Debt

5) Insurance

6) Organizational
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AssetPlatform.org
Site Overview

Training, Tools and Products
to assist staff in helping

their clients achieve greater

financial stability and security
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Budgeting Training:

Question 1 of 6

L L]
1. Anything you can direct deposit to a bank account (payroll, social security payments, tax refunds, efc.) can be
direct deposited to a prepaid debit card.

O True

O False

) AssetPlatform.org o0 Arser

-

Question 4 of 6
4. To get cash from a prepaid debit card, you have to go to an ATM

O True
Let’s review some key benefits of O False
branded prepaid debit cards:
See Answer

® |ndistinguishable from other credit and debit cards.
Question 6 of 6

® Accepted any place in the card's network. 6. All prepaid debit cards are more or less alike in terms of the fees they charge.
® Use to make purchases without carrying cash. 0 True

® Get cash back with purchases or at ATMs. H.Faee

See Answer

Pay regular bills.

While no one card is the best for all situations, AssetPlatform.org has partnered
with Community Financial Resources to offer a prepaid debit card for asset-building
: programs and their clients. CFR is a nonprofit organization and the CFR card was

. : S designed for the low-wage market. Itis a consumer friendly card with reasonable
Bepg o9 Soundion 4 fees and useful money-management features. We believe that the CFR card
represents a good option for consumers looking for an all-purpose card for
spending, paying bills and money management. And you can apply for the card
directly on the AssetPlatform.

| [T - ¥
| yooD 1234 5678 AOWO
st = 08/09 pEaIT

srasnizarion e e VISA

Page 19 of 19 Sound On 4 <Prev Next>




Savings

O Trainings to encourage
use of Savings Bonds
for tax returns, for
starting a Savings
Account, and for
participating in an
IDA Program.

O Informative check-lists
to determine a client’s
readiness to save and
how to help.

J Useful links for staff and
clients.
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Page 4 of 13 Sound On « <Prav  Next>

Exercise 2

Based on your cbservation of the last video what has Bob done correctly to promote savings through US Savings
Bonds? Check all answers thal apply:

O Asked open ended questi to start the

O Made sure the client read the Savings Bond brochure and drew attention to it.

O Listened to the custormer, repeated back what he had heard and responded to concerns.

[l Helped the client see new possibilities for savings, and reassurance thal their money will be safe.
[ Made it easy for the client to begin saving.

O Provided information about key product features,

Check Answer

Page 120f 13 Sound On 4 <Prav Next>

Savings Training: Promoting
U.S. Savings Bonds

As the tax preparer, you use the fundamental
interaction skills to complete two tasks:

1. Getting Information
2. Giving information

¥ INFORMAZ

Reframe

—== Click the NEXT button. |
Page 7 of 13 Sound On « <Prev  Next>
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Debt

Tool: Debt in Focus

debt:
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CREDIT
BUILDERS

O~  ALLIANCE J)

CBA Access, a service of
Credit Builders Alliance

CBA is a growing alliance supporting
nonprofits offering financial services and
financial education to low-income
communities. CBA Access provides
nonprofit organizations access to low-cost
soft inquiry credit reports with FICO
Classic, or other score of your choice,
through CBA's partnership with
TransUnion.

Nonprofits may use reports and scores for
your asset building, financial education
and outcome tracking work with clients.

Fees:

CBA Membership - $100/year
CBA Access Set-up: $375 (includes
CBA and TU set-up fees)

Report with score begins at just $5.65,
billed directly by TransUnion. Prices
are lower in any month you purchase
more than 30 reports. No ongoing
monthly fees or minimums (compare
to $50-$80 credit bureau monthly
minimums and fees).



Insurance/Safety Net

O Trainings, tools and
products ranging from
work supports to long-term
financial planning.

O First offering — Tools and
iInformation on public
supports, including:

1. An overview on the
range of Access to
Benefits Tools available

2. A discussion of state
modernization and
community outreach
efforts

3. A summary chart of
key features of selected
Benefit Access Programs

AssetPlatform.org
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Organizational AssetPliformorg
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Tools

-l Information and links to a
variety of programs and
tools to help organizations
more effectively carry out
their asset building
activities.

J New scholarship
opportunity for service
providers working with
older adults.

Links for clients &

_J Credit Union Locator:

Most comprehensive tool S e
currently available to P
assist staff in identifying o L R

finme Taining s & wesl of Fsndy

credit union matches. ST _




Organizational Resources
Training: Scholarship
Opportunity

INSTITUTE FOIR
FINANCIAL LITERACY

W

Project SCREEN

senior citizens & retiree empowerment education network

A Self-Study Professional Certification Program (Certified Educator in Personal Finange® [CEPF?)
Scholarship Application

APFPLICANT INFORMATION

Last Mame First Mame

Organization Name Organization State

Geographic Area of Service Total # Clients Served Annually

Percentage of Clients who are Senior Citizens Work Phone

Wark Email Harme Phane

Persenal Email Work Address

Home Address Are youa member of AssetPlatformeorg? [l ves [ClNeo

PLEASE ANSWER THE FOLLOWING QUESTIONS FOR PROGRAM

T understand that in addifion to a proctored exam,
“SCREEN"ineludes:
* Initial assessment and demographic survey
* Post-exam assessment
+ Incorporating financial literacy into services
+ Sharing expetience in a survey

OYES CIYES

Tunderstand the Certified Educator in Personal
Finanee® (CEPF®) program is a recognized,
professional certification, provided to me free

of charge by the Institute for Financial Literacy
through the genercus support of private donors
and grant making organizations

FLEASE CHOOSE ONE OF THE FOLLOWING:

[ Session IT1
10¢1/2010: Application deadline
12/1/2000: Norifications sent
3/1/2011: Exam deadline
7172011 Program evaluations due

[1 Session 11

T2010: Application deadline
8/1/2010: Notifications sent
11/1/2010: Exam deadline
3(1/2011: Program evaluations due

[] Session |

4172010 Application deadline
5172010 : Motifications sent
8/1/2010: Exam deadline
127172010z Program evaluations due

ERIEFLY DESCRIEE ON AN ATTACHED SHEET WHY YOU WOULD LIKE TO PARTICIPATE IN THIS PROGRAM.

Signatura Date

Flease return this application to:
Institute for Financial Literacy
P Q. Box 1842, Portland, ME 04104 « fax {207] 221.3681

tel {207) 2213612 SCREEM@FinancialLit.org

wyew.SreendSeniors.ong
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Making AssetPlatform.org
Work for Your Organization

BUILD STAFF EXPERTISE. Thousands of

asset building organizations exist across the country with
various levels of expertise among staff. AssetPlatform

seeks to create an equal baseline of knowledge among all
organizations through access to high quality tools and by 4
helping groups connect with and learn from each other. . =

BETTER HELP CLIENTS. By allowing multiple organizations to
collectively build and share tools and resources in a cost-effective way,
AssetPlatform creates stronger organizations that have more information,
expertise and resources to pass along to their clients.

BROADCAST YOUR PRODUCTS. In

addition to using the existing products on the site,
AssetPlatform is also a place for your organization
to share your asset development knowledge and
offerings with a larger audience. Talk with us
about your most successful asset-development
tools and products.
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Tips for Community Organizations,
Advocates, Practitioners

Become a member of AssetPlatform.org and share it

with your network. Send out a blast email, talk about
it at a conference or make it part of a meeting agenda.

Put AssetPlatform to work. Plan to try a new
2 tool or training once a week for the next

month. Let us know the results.

Explore ways you can make AssetPlatform grow. What

tools do you rely on that would be helpful for other
3 . organizations throughout the country? Become part of

the conversation at the site and build a community.

Center
Study
Social
Policy
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Tips for Policy-Makers

Policy-makers at the local, state and federal level are in
an excellent position to support policies that help
families keep, protect and grow their assets.

AssetPlatform.org is an good resource for
caseworkers in district offices who work
- directly with families who may need
assistance.
Legislative aides who cover financial and social policy
iIssues will also find the broad range of information on
i AssetPlatform very useful.

Center
Study
Social
Policy
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Tips for Media

Use AssetPlatform.org as a resource for your work

1 when covering financial issues affecting low-income
- families. The site includes helpful primers and

background information.

2 Spread the word about how the site can be
- useful to organizations in your community.

Interview AssetPlatform partners and users to learn
3 . how the site is being used on the ground.

Center

Study
Social
]fl ¢
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AssetPlatform.org is made possible with
the generous support of Living Cities and
A Pla_thrm the Annie E. Casey Foundation.
Raises
Everyone to We are grateful to both funders for their

willingness to support innovation in the
a New Level; field.

It’s a
Launch Pad
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For more information or
any guestions, please
contact Kirsten Moy at
The Aspen Institute.

202-736-5807

Kirsten.moy@aspeninst.org
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